Marketing approval for new courses
Marketing approval must be obtained before the Outline Proposal can be progressed for all new courses.
Please complete this document as thoroughly as reasonably practicable, and send to Matt Burton, Director of Marketing, Communications and Student Recruitment (m.k.burton@hud.ac.uk).
Support in coordinating the completion of this document can be requested from the Marketing Insight and CRM Manager who will work with Planning and Marketing colleagues. Recruitment to this role is currently in progress. In the meantime, please contact Josie Ellis, Head of Marketing (j.ellis@hud.ac.uk). 
Please allow up to 4 weeks to receive the support, guidance and data required.
1. Background and rationale (suggested maximum 200 words)
Briefly outline your new course proposal and why you are proposing it. Include proposed course title(s), and when you expect to recruit the first intake
2. Competitor Analysis 
Which other providers offer similar courses, and what are their entry requirements, recent student numbers, fees, accreditations, placements, and key course features?
3. Target market 
What’s the profile of a prospective student in terms of their background, prior qualifications, home vs international etc? Include a statement from Julie Pink (Head of School and College Liaison Service) and Karl Abbey (Head of International Recruitment).
4. Graduate careers 
What are the relevant graduate occupations for this course, with evidence of the health/size of relevant sectors?
5. Student number projections/targets
Based on market information, what is a realistic projection of student numbers on the course?


